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Today’s Mission:
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Your magic formula for selling 

with more feeling!
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On a sheet of paper; Write letters a-h
• A
• B
• C
• D
• E
• F
• G
• H



BE AS SPECIFIC AS YOU CAN
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a) My ideal customers is:



BUSY FAMILIES WITH DOGS
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a) My ideal customers is:



A l l  c o n t e n t s  ©  C o p y r i g h t  J . N i c h o l e  S m i t h

b) By offering / selling / providing
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b) By offering / selling / providing

dog training classes and consultations 



A l l  c o n t e n t s  ©  C o p y r i g h t  J . N i c h o l e  S m i t h

c) I help this person or pet achieve



A l l  c o n t e n t s  ©  C o p y r i g h t  J . N i c h o l e  S m i t h

c) I help this person or pet achieve

is to help them go from dealing with days filled with 

annoying issues like barking, leash pulling, jumping, 

separation anxiety etc. to days without having to 

deal with these issues.
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d) The methods I use make the process of 
achieving this result feel:
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d) The methods I use make the process of 
achieving this result feel:

simple, easy, positive, fun
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e) Once they’ve successfully used my 
product/ service they feel:

list as many feelings as you can
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e) Once they’ve successfully used my 
product/ service they feel:

proud (less embarrassed) relieved (less stressed / worried) more playful, 

more happy, more excited to spend together fun time (less time 

sucked up with stressful not-knowing / problem-solving)
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f) This work / product matters to them 
because: 



A l l  c o n t e n t s  ©  C o p y r i g h t  J . N i c h o l e  S m i t h

f) This work / product matters to them because: 

They have a vision of the happy, healthy, stress-free life they 

want to create for their family – including the dog, and they 

now have the tools they need to realize that vision!



What We’ve Just Outlined

1. Who you work with (your client)

2. What you sell (your product / services )

3. The transformation you help your customer or client achieve 

(what you client thinks they’re buying)
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4. How your way is better / different / eaSier 

(your unique methods / process / approach/ philosophy –
overcoming objections about them actually being able to ACHIEVE the result)

5. The FEELINGS associated with that transformation 

(what your client is ACTUALLY buying)

6. Why that transformation matters to them 

(WHY they’re willing to invest time/money in it)
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Now let’s look
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at why this matters to you
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g) This transformation matters to ME 
because:
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g) This transformation matters to ME because:

Maybe you care because you want to keep dogs 

out of shelters



Now let’s look at why
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What you care about, matters to the world
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h) This transformation matters to the world  because:
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h) This transformation matters to the world  because:

A kinder, safer, happier world starts with 

happier, healthier people & animals 



Ok! Let’s put it together… 

I believe  (h: why what you do matters to the world)  and so I help   

(a: your who)  to (c: before and after transformation + e: before and 

after feelings ) through (d: descriptive words about why your 

methods are easier/better) (b: products + services)
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Ok! Let’s put it together… 
I believe a kinder, safer, happier world starts with happier, healthier 

people & animals, so I help busy families with dogs to go from 

stressed-out dealing with annoying behavior issues, to relaxed and 

happy: spending more time resting and playing through simple, 

easy, positive dog training classes and consultations.
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TIME TO COMBINE REPEATING IDEAS & CUT EXTRA WORDS
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Now We Shorten!



I believe a better world starts at home, so I help busy families with 

dogs transform from annoyed and stressed-out to relaxed and 

happy, through simple, easy, positive dog training classes and 

consultations.
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Perfect for an instagram bio (150 characters)
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Now We Shorten to the extreme!



A better world starts at home. We help busy families with dogs in 

west sussex 🐶 go from stressin to chillaxin 🍷 with fun + positive 

dog training.
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< TOP TIP:  If you have a local service-based business: ADD LOCATION

< TOP TIP: Try to add more personality in wherever you can



TRIGGER WORDS
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HIGLIGHT any words, phrases or ideas that you think will 

make your clients FEEL something… positive and negative 

(negative ones are actually stronger when used in marketing!) 



Trigger Words from our Example: 
Embarassed  Stressed   Stressed-free Proud  

Relieved   Worried   Happy & Healthy  Playful  

More excited for together time 
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THIS IS WHAT YOU SELL
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You sell the positive trigger words

You sell the solution to negative trigger words



BOOM!

Your magic formula for 

selling with more feeling!
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Care to Share?



Now Get it Out There!

1. update the top of your website to include this brand statement

2. Change your social media bio to incLude: insta, FB, LinkedIN

3. PRACTICE saying it OUTLOUD – ANSWER TO ‘what do you do?
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